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INTRODUCTION 
By Prof. O. O. Arowolo 

(PVC/AR) 
 

A Workshop on Academic Policies and Compliance was conducted, within the context of the staff 

training and development programme, on 11 July 2019. The workshop was designed to address 

certain pressing and recurrent issues around academic programme delivery; assessment of students’ 

performance, including examination processes; allocation of duties to staff; and related 

management concerns such as internet connectivity and inter-campus communication. Some of the 

interventions suggested meeting have to do with capacity building, the need for policy guidance, 

and promotion of professional culture in our community. 

 

The One-Day Workshop was attended by a total of 76 participants, comprised of academic and 

selected non-academic staff, full-time as well as part-time (see list of participants in Annex 2 of this 

report). Concerted effort was made, with the support of ITS Department, to ensure the 

provision internet facilities for the effective participation of our colleagues across the campuses 

during the workshop. The full programme of the one-day workshop is attached as Annex 1 of this 

report. 

 

The original presentations were made in the Power Point mode in accordance with the directive by 

the workshop organisers. However, for the purpose of this report, presenters were requested to re-

visit their presentations and turn them into a written paper format so as to accommodate the 

thoughts behind each power point, as well as the observations and suggestions by participants 

following each presentation. 

 

The papers are presented in this report in the order at which they appear in the Workshop 

Programme (see Annex 1 of this report). 

 

Apart from serving as a reference material for all staff and students, this manuscript should be 

useful to management during the different phases of induction of new entrants into the IUM family. 
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The efforts of all presenters and participants at the workshop and their active involvement in the 

discussions at all the sessions are gratefully acknowledged. 
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OPENING REMARKS 
By Prof. K. Mchombu 

(Acting Vice-Chancellor) 
 

I am very much honoured to give opening remarks for opening of the workshop for Academic Staff 

on the theme of “Policies and Compliance”. . 

Firstly- I welcome all of you to this workshop. The topics for discussion constitute the operational 

core activities of any university hence the importance of the workshop.  

Secondly- I urge participants to come up with clear and implementable recommendations to take 

IUM forward by resolving long standing issues which have stayed with us for a long time.  

Thirdly- I propose that workshops such as this one serve as a benchmark to follow so that next year 

when we hold a similar workshop, we can measure how far we have moved to address the 

operational matters which were hindering our smooth management of actions. 

I am therefore very delighted that this workshop is being held today. I want to suggest that the 

report of this workshop be used to provide an important future guiding document on operations 

which can remind all of our staff members of important things in this organisation e.g. Policies such 

as student and staff disciplinary policy; workloads; inter-campus communication practices; exam 

moderation and how to conduct moderation at department level; the important dates for delivery of 

final papers to exams office – this will help us avoid the frequent delays we have encountered in the 

past.  Certainly issues of managing internships of our final year students are an important matter of 

concern to us all. 

Finally, let me express the appreciation to Prof Arowolo: PVC: A & R and his team for coming up 

with the idea of this workshop and implementing it on a timely manner. Let me also thank all 

presenters who will present on operations in their departments and divisions. The sharing of such 

knowledge is an important activity in any organisation and IUM is not an exception. WE need to 

become a Learning Organisation where good ideas are generated and implemented. I thank also all 

the participants who have travelled from far and near to attend the workshop. 

I thank you all for your attention.  
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MANAGING THE SYSTEM: A SYSTEMS APPROACH – USING THE STRATEGIC PLAN FOR GOAL 
EXECUTION AND REPORTING 

By Prof. E. Taylor 
(Deputy Vice-Chancellor) 

                

Introduction 

The International University of Management is a multifunction organisation that, among other 

things, seeks to integrate high quality education, scholarly research and community engagement 

activities within a business framework where the various elements are expected to contribute to 

its success. These elements can be considered as subsystems or components of the system, as a 

whole.  

In this session we will devote attention to discussing the relevance of the IUM Strategic Plan - its 

formulation, development and execution using the systems approach.  Four key aspects are 

highlighted to inform our discussion and to link the consequential processes so as to assure 

effective plan development and efficient plan implementation of the 2025 Strategic Plan:  

Strategic and Systems Thinking; Team-Work  and  Communication; Creativity Enterprise and 

Resolve and; Results Measuring Reporting. 

 

Methodology 

The approach adopted to manage the university system is the Strategic Plan, informed by a well-

researched SWOT analysis and multi-layer organisational consultation and stakeholder 

endorsement.    The process starts with a pervasive philosophy underpinning the leader’s vision.  

The development of the plan begins with setting/sharing this common vision and fine tuning the 

mission, goals, strategies [strategic objectives] and a budget to execute the planned activities  

during the period within an agreed management and performance framework. The mission goals 

are then translated into strategies or programmes and actions to achieve specific objectives with 

some key metrics defined to measure, monitor and report on implementation results, progress, 

impediments, performance standards, and impact. These elements are aptly organised in a 

strategic plan to summarise the “Thinking, team work, innovation, resolve & results” 

processes shown on Charts A and B. 
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The Strategic Plan: Systems Thinking 

The IUM Strategic Plan was developed from and informed by the founder’s Philosophy that “this 

university is different” – private, mission-oriented, market-driven and customer-centered and 

provides Namibians affordable access to high quality education that is benchmarked to national 

and international standards. 

 

This difference is expressed in a unique vision, mission, and value choice which together define 

and ultimately drive the strategies and programmes that are identified and pursued across all 

campuses including those of our partners and affiliations outside of Namibia.   This strategic 

planning process begins with setting/sharing a common vision that defines IUM’s overall 

strategic goal, establishes the basis of the legacy and impact that the university and its community 

must rally toward and work assiduously to create.  Achievement of this goal requires a systems 

approach in which all faculties play key roles and share responsibility for the results and the 

efficient use of IUM resources, as illustrated in Chart A. 
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Systems Approach 

The systems approach adopted in the Strategic Plan is based on the application of, and adherence 

to five key tenets, namely:  

o Strategic Thinking  smart communication 

o Team-Work,   smart cooperation/collaboration 

o Creativity,   agility, flexibility and enterprise 

o Resolve &    loyalty & strong commitment  to perform 

o Results”.  output, outcome & impact 

 

IUM Philosophy 

Underpinning the strategic plan is a philosophy “This University is different” seeks to distinguish 

IUM from its rivals and which provides guidance to both internal and external stakeholders on 

what to expect from the University and its community. At the very heart of this strategic planning 

framework (Chart B) is the need for all university players to embrace and inculcate a mindset 

that’s different.  The philosophy recognises that the University is an independent partner to the 

state, and as such, must be a proactive enterprise showing agility, innovation, and creativity to 

generate its own resources, through programmes that are strategic, relevant, useful, demand-

driven, market-oriented and customer-focused.  This philosophy is further amplified in the vision 

and mission statements and the strategic goals of the University. 
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The Vision 

IUM’s vision “To encourage and develop an African cadre of men and women who can operate at 

international standards in business” aims  to endow Namibia, and the African continent, with a 

cadre of competent and motivated  men and women who will create, operate, manage and lead 

internationally competitive  organisations.  Accordingly, the university will  

i. “ provide students with access to high quality, value-based educational experiences, 

while emphasising multicultural diversity and international perspectives; 

ii. recruit and train outstanding students, faculty and staff who will learn, work and 

conduct world class research and development engagements that address [the needs 

and] challenges in Namibia and the rest of world; 

iii. develop a sustainable culture and systematic approach to successfully close the  

development gaps; and 

iv. Create an interactive, technology-driven learning environment though all programmes. 
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The Mission 

In line with the vision statement, the IUM mission “To establish a higher seat for learning and 

research in Namibia, producing innovative specialists and knowledgeable human capital to 

operate, manage and lead businesses in public, private and non-governmental sectors at 

international standards” defines the goals and programmes, in blocks of five year periods. These 

goals are determined based on market-place evidence of demand, trends, macro-economic 

dynamics and levels of resources that can be mobilised and managed through private sector 

initiatives, in the main.  To deliver the Mission goal, IUM seeks to:   

“Train dedicated knowledgeable workers who will provide leadership [and management] at the 

national and International levels; and who will contribute [solutions] to the development needs of 

the nations on the basis that IUM is not-for-gain institution. 

 

Core Values 

The Strategic plan identifies five core values that are consistent with IUM’s philosophy, vision and 

mission and which will define and underlie programme delivery and stakeholder expectations.  

These are: 

 

Professionalism: 

Exercise competence, responsibility and objectivity in attitude, service and respect to colleagues, 

customers, clients and stakeholders;   

 

Relevance: 

Providing the required knowledge and expertise at the level, timeliness and consistent with labour 

market demands, conditions, competition and trends that enhance student access, mobility and 

employability.    
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Integrity: 

Serving with honesty, fairness, and transparency and adhering at all times to law, standards, and 

high ethical and moral values in our teaching, learning, training, research, publication, and service 

delivery. 

 

Excellence: 

Striving for the highest quality and standards, and maintaining consistency in responses to 

programme development, management and delivery of expected outcomes. 

 

Loyalty: 

Discharging work responsibilities with due care, trust, skill, diligence, efficiency, cost-effectiveness 

and high regard for the institution values, and those of its stakeholders. 

 

The Strategies and Strategic Objectives 

In responding to the University mission for the 2020-2025 period, the strategic plan has established 

nine strategic objectives under five themes (Chart C elaborates) and an inclusive implementation 

team comprising strategic executives, operational (Deans, Directors and Department Heads), 

technical, administrative, service and support cadres.  

Each theme is assigned a theme (team) leader with supervisory responsibility of 1-3 strategic 

objectives and accountable to the Strategic Management Committee and/or Executive Committee 

(EXCO).  Each strategic objective is assigned to a functional manager (champion) with expertise 

close to the subject which will be implemented by an inclusive team comprising strategic 

executives, operational (Deans, Directors and Department Heads), technical, administrative, service 

and support cadres.  

Accordingly, the nine strategic objectives developed with the full cooperation and contribution of 

key internal stakeholders.  In order to facilitate smooth execution of the objectives, cost/budget will 
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be assessed subsequently and allocated to each of the major programmes /projects/activity along 

with metrics to monitor implementation progress, performance effectiveness at all levels of the 

system, including staff, assets and resources. 

 

The Themes 

The four themes for the 2020-2025 Strategic Plan are defined below and elaborated further in 

Charts D, E & F with respect to their supervision, coordination and accountability:   

1. Governance, Policy & Regulatory and Fiduciary Matters 

2. Academic, Faculty, Faculty Resources & Systems     

3. Administration, Management, Staffing, Infrastructure & Security 

4. Stakeholder Relations, Market and Community Engagement     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Chart D:  Themes Assignment Responsibility 

 

1. Dir: Legal [Governance, Policy, Regulations & Fiduciary]    Goals: 
2. PVC, AR  [Academic, Faculty, Faculty Resources & IT Systems]   Goals: 
3. PVC, AM [Administration, Management,  Staffing, Finance,  Infrastructure & Security]  

Goals: 
4. Dir:  Marketing [Stakeholder Relations, Market & Community Engagement]  Goals: 
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          The IUM 2020-2025 Strategic Plan Development Process 

The development of the 2020-2025 strategic plan envisages four levels of interventions. 

These are shown graphically below, starting with the review of the current Plan Charts F 

& G), a SWOT analysis (discussed) of the status and for the period of the new plan, 

development of the new plan and its approval by IUM Senate and Council.  

Charts H through O  in the appendix provide a summary of the assessment results of the 

2015-2019 Strategic Plan performance, the assumptions, risks and possible adjustments 

that might be necessary to the High Levels statements as well as the Goals,  Strategic 

objectives, targets and  resource levels 

 

 

 

 

Chart E:   Champions  

• Dir: Finance  (Mueller)     

• Dir:  Human Resources - HR  (Naruseb) 

• Dir:  Innovation  (Namwandi) 

• Dir: Examinations & ITS  - (Neiss) 

• Dir: Online & Distance Learning - ODL   - (Opali) 

• Dir: Internal Audit    (Stephanus) 

• Registrar:  (Nashilundo) 

• Librarian:  (Kiana) 

• ICT Services:  Sheetakela 

• Campus Directors 
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Chart G:   Strategic Plan 2015-2019 Themes, Goals and Objectives Assessment Framework 

 Theme  Office Leaders  Goals  (Corporate) Champions Objective Owner 

1 Governance, 

Policy & 

Fiduciary 

Dir: Legal        Ms. Kamati I To make further Improvement to Corporate 

Governance and organisational development 

Internal Auditor 

Mr. Stephanus 

 

I2 To make further improvement in Quality 

Assurance 

Dir: QAM  

F2 To make further Improvement to Revenue 

Diversification and Resource Utilisation. 

Financial 

Controller 

Mr. Mueller 

 

G2 To make further Improvement to Coordination, 

Cooperation, Team Work and Team Building. 

Dean of Students  

Dr. Ndemuweda 

 

    I2 To make further improvement in Quality 

Assurance* 

  

2 

 

Academic, 

Faculty 

Resources & 

Systems             

PVC, AR          Prof 

Arowolo     
A To make further improvement to Relevance and 

Usefulness of Education (Teaching, Learning & 

Training) 

Librarian,  

Ms. Kiana 

 

 To make further improvement in Quality 

Assurance* 

Dir: QAM  

B To make further Improvement to Undertaking 

Scholarly Research and Publication. 

Dir:  ICT 

Services 

Dr. Shetekela 

 

C To make further Improvement to Faculty/School 

development 

Dir Exams & 

ITS 

Ms. Neiss 

 

F3 To make further Improvement to Revenue 

Diversification and Resource Utilisation. 

Dir: Innovation  

Ms. Namwandi 

 

3 Administration, 

Management & 

Infrastructure 

PVC, 

A&M      

Dr. 

Makuwa 
E To make further Improvement to Administration 

and Management (include safety, security, 

maintenance)  

Dir: HR   

Mr. !Naruseb 

 

 F To make further Improvement to Revenue 

Diversification and Resource Utilisation. 

Financial 

Controller 

Mr. Mueller 

 

 G To make further Improvement to Coordination and Registrar   
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Cooperation, Team Work and Team Building. Mr  Nashilundo 

 I2 To make further improvement in Quality 

Assurance* 

Dir: QAM  

4 Stakeholder 

and 

Community 

Satisfaction   

Dir: 

Marketing, 

et al 

Mr. 

Munyama 
D To make further Improvement to Engagement in 

Commercial and Community Development 

Activities 

Customer  

Liaison 

Dr. Munyika 

 

 G3 

A2 

To make further Improvement to Coordination and 

Cooperation, Team Work and Team Building. 

To make further improvement to Relevance and 

Usefulness 

Dean of Students  

Dr. Ndemuweda 

 

 

 

Notes1: Goals shown with subscripts (e.g. G2, F3) mean that theme leaders share aspects of this goal, while main responsibility remains with the 

unsubscripted Goal holder, e.g. (G, F)                                                     

           2: Champions in consultation with Theme Leaders are required to allocate strategic objectives and select strategic objectives owners based 

on areas of competence, responsibility and motivation.           
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Conclusion 

• As the above presentation demonstrates, the IUM Strategic plan is much 

more than just a tool to translate  the institution’s vision and mission; 

• It is one of the best secrets to deeply understand and to fully buy-in 

stakeholders into the IUM’s business vision, its operation and to support it. 

Accordingly, the 2020-2025  Strategic Plan development and implementation 

require inclusivity, i.e. leadership, executive management, operational 

management, technical and administrative management, service and support teams 

working in unison toward the same shared vision and common mission and 

objectives. Thus, in order to manage the education delivery system and produce 

efficiently and effectively the agreed goals and targets everyone connected with the 

organisation is needed on board and is required to apply  the systems approach to: 

evolve programmes  that motivate the key stakeholders; organise  resources and 

avail them efficiently and; manage the system through all the inter-connected 

processes toward the end product which is to: attract and keep customers satisfied, 

to meet and where possible to exceed stakeholder expectations. 
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INDUCTION AND JOB DESCRIPTION 
By Mr. Sebedeus !Naruseb 

(Director: Human Resource) 
 

Introduction 

The process of induction involves both new full and part-time staff as well as those assigned 

new roles by the university, e.g. Heads of Departments, Deans. It is, therefore, important to 

focus on the importance of the induction of staff, the responsibility for the induction of staff 

as well as the main policy instruments and job descriptions. 

 

In addition, the key performance areas for a lecturer, the reporting line for lecturing staff and 

the obligations & duties of employees is covered. 

 

The importance of staff induction 

In terms of the IUM policy, the induction of staff should take place as from the assumption of 

duty. The induction of staff is a requirement of our regulatory authorities, especially the NQA 

& NCHE. 

 

The induction of staff is necessary to assist the new employee in the following ways: 

 

 To familiarise and settle into the institution’s culture and work environment. 

 To ensure operational efficiency. 

 To provide the necessary information about the job. 

 

It is, therefore, important that the university strengthens the process of the induction of staff. 

 

Responsibility for the induction of staff 

The induction of staff is a collective responsibility of all office-bearers in this case the HR, 

HOD, Dean, Campus Director, and PVC. The HR office and the relevant supervisor or line 

Manager should take the lead in the process of induction.  
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There are currently two phases of induction: 

 First, is to introduce the new employee to the university policies and procedures 

which is done by HR.  

 Secondly, to impart knowledge of equipment, techniques, and skills to ensure 

satisfactory job performance done by the supervisor or line manager.  

 

The need for a proper induction process cannot be overemphasised as it is part of staff 

development. 

 

Main Policy instruments 

Listed below are some of the main policy instruments guiding the operations of the 

university: 

 IUM Charter – provides strategic direction to all IUM operations. 

 IUM Policies & Procedures Manual – provides clarity on HR and Finance processes 

as well as other operational guidelines.  

 Teaching Workload Policy – prescribes the contact hours for lecturing per week. 

 Affirmative Action (Employment) Act, No. 29 of 1998 – Regulates matters of equity 

for designated groups in employment. 

 Labour Act, No. 11 of 2007 – regulates the employment relationships between  

employer & employee. 

 Employment Services Act, No. 8 of 2011 – regulates employment services in the 

country. 

 NQA Regulations – prescribes matters related to accreditation.  

 

During induction, new employees are provided with some policy instruments. Three policy 

instruments are singled out that all of us should have in our policy tool kit. They are: 

 

• The Policies & Procedures Manual; 

• The Employment & Confidentiality Agreements; and the  

• Job Description. 

 

The afore-mentioned three (3) policy instruments are key in the sense that they complement 

each other and sets out the conditions of service for all staff members. 
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Job description 

For the employee to perform a specific role there is a need to have a written job description. 

The job description outlines the following: 

 Job requirements,  

 Skills required to perform the job,  

 Key performance areas, as well as  

 The reporting lines. 

 

It is the responsibility of the HR office in conjunction with the supervisor or line manager to 

ensure that each employee has a standard job description. 

 

Key Performance Areas for a Lecturer 

The key performance areas for a lecturer are indicated below: 

a) Teaching, research, and related activities, e.g.; setting & marking test, setting & 

marking examinations papers, moderation, invigilation, inputting of marks on the ITS 

system, 

b) Service to the Community, 

c) Curriculum Design, Review, and Development, 

d) Quality Assurance, 

e) Training and Development, 

f) Mentoring junior colleagues, and  

g) Guidance and Counselling. 

 

Reporting Line for Lecturing Staff 

The Lecturer is supervised and reports to the Head of Department (HOD) while the HOD 

reports to the Dean or Campus Director. 

 

The Dean and Campus Director reports to the PVC: Academic & Research. 

 

HODs, Deans and Campus Directors are entrusted with the responsibility of supervising staff 

within their Departments and Faculties. 
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Obligations and Duties of Employees 

In terms of section 12 of the employment agreement, the employee shall: 

a. Carry out such duties as may be normally associated with his/her designated office as 

contained in the job description. 

b. Comply with all lawful instructions given from time to time by management. 

c. Devote his/her entire attention, time, and ability during normal working hours, and 

thereafter when necessary, to his/her duties under this agreement. 

d. Not engage or take part, directly or indirectly, in any activity, which conflicts with or 

detracts from his/her obligations under this agreement. 

e. Be responsible to the Vice-Chancellor for the effective management of all staff 

matters within his/her department, and for those purposes implement such staff 

regulations, disciplinary procedures as may be required from time to time. 

 

Staff members are, hereby, reminded to always make time to read policy documents which 

are easily available from either the HR Office or the university legal department.  
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STAFF AND STUDENT DISCIPLINARY POLICY 
By Mrs. J. Kamati 

(Legal Adviser) 
& 

Mr. J. Iikela 
(Assistant Registrar) 

 

Principles of the Policy 

At IUM, discipline is administered on the basis of the following pieces of law as guiding 

principles:  

 Labour Act (Act 11 of 2007) 

 IUM Policies and Procedure Manual 

 IUM Student Misconduct  and Disciplinary Procedure 

 

Discipline is the practice of training people to obey rules or a code of behaviour. It is the 

controlled behaviour of people resulting from such training (Concise Oxford Dictionary).  

 

Natural justice is a fundamental legal concept underlying fair enquiry of alleged 

transgression made against an individual (s). In Roman law, two main principles exist 

namely: audi alteram partem which means “hear the other side”; and nemo iudex in propria 

causa which means “No one may judge his own cause.” The principles of natural justice 

comprise or imply certain main elements which must be observed in the fair adjudication of 

a case.  

 

Being given a reasoned judgement pre-supposes the following assumptions: 

a) Promotion of fairness, equity, reasonableness and consistency in the treatment of 

students. 

b) Support of management decisions in dealing with unbecoming behaviour of students 

or transgressions in relation to rules and regulations of IUM. 

c) Facilitate correction and rehabilitation of unacceptable behaviour and misconduct 

through fair and just sanctions. 

d) Guidance tool: IUM retains the prerogative to, from time to time, review, amend, 

improve or change the content. 

e) Ensuring that students’ misconduct is addressed in a well-coordinated and uniform 

manner in order to maintain consistency and fairness. 
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The assumption that a student is guilty of a misconduct or transgression when he/she willfully or 

negligently and knowingly contravenes the University rules according to the Policy, regulations, 

and/or in terms of common law or where he/she is served with a criminal conviction/penalty and 

or sanction. 

 

Assumption that the students have the duty to make themselves aware of all the University 

Policies, rules and regulations, through the office of the Dean of Students and are expected to 

comply with them. 

 

Policy Provision 

The policy lists offences with which a student may be charged. The list is non-exhaustive. 

The sanction to be imposed is explained in the codification of sanctions, which list is also not 

exhaustive.”  The sanction to be imposed is explained in the codification of offences. 

 

Student’s Disciplinary Hearing Committee was established at Dorado Park Campus in 2018 

to undertake disciplinary hearings under the Policy. Membership is made up of the 

following: 

 Prof Oladele Arowolo – Chairperson 

 Mr. Julius Iikela – Secretary 

 Ms. Justine Kamati – Legal Advisor  

 Dean of Students  

 Student & Customer Liaison Directorate 

 SRC Representative 

 Deans Representative 

 Registrar 

 Director: Examinations (Initiator) 

 

Disciplinary Hearing Processes 

The purpose of the disciplinary hearing is to obtain facts and to test them. The hearing 

process should be fair. A hearing is fair when it possesses the following qualities:   

 The accused has advance knowledge of and understands the allegations against 

him/her. 

 The opportunity to prepare prior to and during the hearing. 
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 Both sides have opportunity to give evidence and test evidence. 

 To be heard by an independent and appropriate decision maker. 

 Both sides have an opportunity to present and counter arguments. 

 The employee to have an opportunity to be represented. 

 The process is not delayed. 

 The decision is rational. 

 The process is and is seen to be fair. 

 

Conducting a Fair Disciplinary Hearing 

Before the hearing, preliminary investigation should take place. The purpose of the 

investigation is to gather facts about the incident. Such facts can be established by way of 

reviewing relevant documents, obtaining statements from other persons or accused. The 

presence of accused should permit.  

 

According to the IUM Student Misconduct and Disciplinary Procedures Policy, the 

following are specific steps to be followed in the hearing process: 

a) The Dean of Students reviews allegations/complaints about students’ misconduct and 

where warranted, allocate the case/matter to Initiator – a member of a Disciplinary 

Hearing Committee.  

b) The Initiator collects the facts by informal or formal investigation, compile a brief 

description of the incident and list the names of the witnesses and relevant 

documents. 

c) The investigative process may include questioning of witnesses and preparation of 

written statements and requesting the alleged offender to state his/her voluntary reply 

to the initial accusations. 

 

Suspension before a Hearing  

Suspension before a hearing is applied if the employer suspects that an employee is guilty of 

serious misconduct and may interfere with witness before a hearing, tamper with evidence, 

represent a threat to employer’s interest or cause disruption at work. Suspension should be in 

writing. 
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Notice of Disciplinary Hearing 

The disciplinary hearing notification stating the charge should be served to the 

suspect/accused at least 48 hours before the hearing session. Amount of time to be allowed 

depends on complexity of case but should not be less than 48 hours. The accused should get 

a copy of both notification and charge sheet in advance.  

 

Explaining Student’s Rights 

Notification/notice of disciplinary hearing should contain provisions of the suspect’s rights 

relating to the hearing. Queries must be fully answered. If language is a problem, get an 

interpreter. In case the suspect refuses to sign a document, have a witness to sign. 

 

Representation 

Representation is an automatic and fundamental right in terms of the Labour Act, (Act 11 of 

2007). Representation is not automatically entitled to representation by a legal practitioner, 

labour consultant or union official.  

 

Judgement - Fair Verdict and Sanction 

Sanction is a penalty imposed for disobeying a rule: a measure taken by employer to correct 

behaviour and enforce compliance. The sanction that may be imposed can be in form of: 

verbal warning, written warning, final written warning, comprehensive final written warning, 

dismissal with notice, summary dismissal and other penalties. 

 

Appeal Process 

Appeal is an application to have a disciplinary decision reversed. The right to appeal is an 

important ingredient of procedural fairness and should normally be automatic. 

 

Grounds for appeal 

There are five (5) broad categories of appeal in the sphere of contracts namely: 

a) Disputed jurisdiction - allegation that the employer has no right to hear the matter. 

b) New evidence. 

c) Procedure irregularities -alleged shortcomings at the original disciplinary hearing. 

d) Incorrect finding (elements missing; incorrect assessment  of evidence; or insufficient 

evidence) 
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e) Incorrect penalty (deviation from code; insufficient  weighting of mitigating 

circumstances) 

 

Appeal Procedure 

Members of the Appeal panel may not have had any connection with disciplinary hearing. 

Previous hearing chairperson may not be present at appeal or discuss matter with chair. New 

chair should be more senior than previous.  

 

A student may within five (5) working days of being informed of the outcome (sanction) of 

the hearing, give notice of the intention to appeal and submit the grounds of the appeal. The 

notice of appeal is given to the Chairperson of the Hearing Committee, who shall forward it 

to the Chairperson of the Student Appeal Committee.  

 

The Student Appeal Committee is made up of the following members:   

a. Director: Student & Customer Liaison -  Chairperson, 

b. PVC - Administration and Management,  

c. SRC President,  

d. HOD of the concerned faculty,   

e. Mr P. Elindi – Council Member and 

f. Ms D. Shinyemba – Council Member.  

 

Summary of Hearings conducted in 2018/2019 Academic Years 

   Cases successfully dealt with 

 

Faculty Number of cases 

Health Sciences  3 

Business Administration  8 

Education  6 

ICT  1 

Strategic Management & Leadership  1 

Post graduate – MBAMA  3 

These cases emanated from the following examinations: June & November 2018; January 

/ February / March 2019 
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    Cases pending hearing from recent Supplementary/June 2019 Examinations 

Faculty Number of cases 

Business Administration 2 

Education 1 

ICT 1 

 

 

 

  



28 
 

TIMETABLING AND WORK LOADS OF ACADEMIC STAFF 
By Mr. A. Nashilundo 

(Ag. Registrar) 
 

1. Timetabling 

The timetabling process starts with a request by the acting registrar to all the Deans and 

HODS to submit Subject Allocations for all the subjects under their faculty/Department. It is 

expected that the deans and HoDs discuss these subject allocations with their respective 

lecturers before they are submitted to the office of the registrar. Upon receipt of the subject 

allocations from various faculties, the registrar proceeds to create different class groups and 

link all the subjects and class groups to the different lecturers on ITS. Subjects and class 

groups are then scheduled on the timetable in CELCAT. Once the scheduling is completed, 

the draft class timetables are shared with the Deans and HoDs for input before they can be 

shared with lecturers and Students.  

 

The 2019 Semester 2 class timetable is completed and individual class timetables for 

students and academic staff are shared in ITS portals a week before the commencement of 

lectures on the 15
th
 July 2019. 

 

2. Work Loads for Academic Staff  

2.1. Introduction 

The standing Committee on Determination of Academic Staff Workload was established to 

address the shortcomings and inadequacy of the current measure of academic staff workload 

which was solely based on teaching hours and to come up with a more robust composite 

indicator of the workload. The Committee comprised of the following staff members: 

 

 Mr. A.T. Nashilundo, Acting Registrar: Chairperson  

 Mr. M.M. Ujakpa, Dean, ICT: Member 

 Mr. S. Amstrong, Web Master/Senior Technician: Member 

 Mrs. R. Eegunjobi, HoD, Department of Economics: Member 

 Ms. P. Neiss, ITS and Exams Management Director : Member 

 

2.2 Factors/variables considered in the calculation of the workload 

The committee considered and factored in the following aspects in the workload formula: 
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a) Lecturer research hours (Academic development) 

b) Student Project Supervision (PHD, MASTERS and HONOURS) 

c) Internship supervision: 

d) Community service    

e) Consultancy service (if approached and identified) 

f) Number of subjects taught per lecturer (preparation and assessment time) 

g) Administration duties (Dean/campus directors, HOD and Course Coordinator) 

h) Lecturing hours per week  

i) Students’ consultation time 

j) Meetings time 

 

2.3. Quantification and details for each work load factor 

The Committee quantified all the factors in terms of hours, and summed up to indicate the 

aggregate result which represents a lecturer’s workload per week. 

 

2.3.1. Lecturer research hours:  

This factor is assigned 1hour per week.  

 

2.3.2 Student Project Supervision: 

PHD: 1 hour per student per week  

Masters: ½ an hour per student per week  

Honours: 15 minutes per student per week  

   

2.3.3. Internship supervision  

15 minutes per student per week  

 

2.3.4. Community Service 

This factor is assigned 5 Minutes per week.  

2.3.5. Consultancy 

This factor is allocated 2 hours per week, strictly for academic staff members who are 

approached and identified by the university to carry out some consultancy services on behalf 

of the university.  
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2.3.6 (a) Number of subjects taught (preparation time per subject per week): 

One hour per subject per week for preparation  

        (b) Students assessment (per week): 

          For marking, entering of marks on the ITS, evaluating presentations, tutorial  

          letter preparation: 5 minutes per student per week.  

 

2.3.7. Administration duties 

Dean/Campus Directors – 15 hours a week.  

HOD – 10 hours a week 

Course Coordinator – 5 hours a week 

 

2.3.8. Lecturing hours per week 

The committee resolved to leave the lecturing hours as currently prescribed by EXCO 

Dean -   16 hours  

HOD   - 18 hours 

Lecturer/Tutor - 22 hours 

 

2.3.9 Students consultation time 

1 hour per week for student consultations. 

2.3.10. Meetings time 

Dean – 2 hours a week.  

HOD – 1.5 hours a week.  

Lecturers– 1 hour a week 

 

3. Interpretation of the aggregate result.  

The committee determined that the ideal workload for academic staff members should be 

around 45 hours per week (As prescribed in our policy). It would be acceptable for an 

academic staff member’s workload to be in the range of 43 - 47 hours per week. Any hours 

exceeding the recommended range 43 - 47 hours a week would indicate an “OVERLOAD”, 

and under the range 43 - 47 hours a week would indicate a work “UNDERLOAD”. Academic 

staff with an under load may be assigned extra responsibilities or given more teaching load 

etc. Academic staff with an overload may be assisted to reduce their workload to acceptable 

level. 
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4.  Summary on the 2019 Academic Workloads: HIGHLIGHTS  

The workloads have increased in semester 2. This is because of the supervision of student 

research projects which pre-dominantly happen in semester 2. Internship also happens mostly 

in semester 2, thereby contributing to more workloads in semester 2 across the board. 

 

 The Faculty of Education’s full-time academic staff members have the highest 

workload due to their large student groups/population.  

 

 The academic staff members in the department of HIV/AIDS management and the 

Faculty of Tourism have the least workloads mainly due to low student numbers in 

the department/faculty. 

 

 The workloads in the CIIP decreased in semester 2. This is mainly because there are 

far fewer students registered for Short Courses in semester 2 than in semester 1. 

 

5.  Challenges experienced in the computation of Academic Workloads 

The committee could not obtain data from regional campuses. Class timetables for regional 

campuses are not done on the CELCAT system, so it was not possible to obtain data on 

teaching hours and number of students per lecturer on the system.  

 

6. Other important duties performed by academic staff members not accounted 

    for in the workload 

There are other important duties, the committee has identified and discussed, that are 

performed by academic staff members but not accounted for in the workload. These include 

the registration of students at the beginning of the year as well as the marking of examination 

scripts after the Many/June and November/December examinations. The justification for the 

omission of these duties from the workload formula is that during the periods that these 

duties are performed, there is literally no teaching going on. So, the many hours spent doing 

such duties is counterbalanced by the inactivity of lecturing.   

 

7. Conclusion 

The ideal aggregate workload hours for academic staff members should be around 45 hours 

per week and any workload hours falling in the range 43-47 would be acceptable. Hours 
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exceeding the range 38 - 42 hours a week would indicate an “OVERLOAD”, and under the 

range 38 -42 hours a week would indicate a work “UNDERLOAD”.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 



33 
 

COURSES, COURSE MATERIALS AND COURSE DELIVERY 
By Mr. M. Ujakpa 
(Dean ICT Faculty) 

 

Challenge of Same Course Outlines, Materials, Delivery 

Currently, the university faces the challenge of ensuring that the course outlines or course 

materials being used for any given subject are the same across all the campuses of the 

university. 

 

In the past, some lecturers were found using old versions of a given course outline after such 

a course has been revised in accordance with the National Qualifications Authority (NQA) 

regulations. Lack of communication between lecturers teaching the same subject could also 

account for the observed disparity of course materials for the same subject among campuses.  

 

Proposed Solution 

In order to avert the above mentioned challenge in course delivery across campuses, it is 

proposed that Deans and HoDs place all course outlines or course materials in a central 

location (ium lms or lms.ictuniversity.org/). By this, individual lecturers teaching the same 

subject at different campuses can access the central material synchronously or 

asynchronously as updated by the Deans or HoDs from this central location.  

 

Due to the heavy task of uploading existing course materials and the limited e/omline-skills 

of some Deans and HoDs, the initial course outlines or materials to be placed online (on the 

ium lms or lms.ictuniversity.org/) should be done by ICT Faculty and ICT Services 

Department. This should be done in close collaboration with the concerned Deans and HoDs. 

In this process, notice should continuously be sent to Deans/HoDs to confirm correctness of 

outlines placed online and also to keep updating new ones online. 

 

Lecturers who wish to share materials or discuss materials amongst themselves and also with 

students can also use the system as is demonstrated below. 
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Facilities available for Blended e-Learning 

The facility for the central placement and sharing of course materials is the IUM learning 

management System (ium lms).  

How to place, access and share courses, course outlines and course materials 

o Visit the IUM Website 

o Navigate to Student Corner and click on the drop down arrow 

o Select and click ium lms (3
rd

 item on the list) as in fig 1 below 

o Enter your login credentials  

o Click on “my courses Tab” and after select and click the course outline …. or 

appropriate course for further action as in Fig 2 below. 

o Click on desired course outline and download  

o Continue with desired action(s) 

o Always log out when done  

 

                      Fig 1: accessing the ium lms 
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                      Fig 2: selecting course outlines or appropriate course 

 

Challenge of implementing the proposal above 

One immediate challenge that the ium lms team will struggle with is how to have in place the 

required information on number of lecturers/staff/lecturers, staff email addresses, staff subject 

allocations, subjects offered by students, as well as individual lecturers’ time tables for all 

campuses.  It may be difficult to obtain the information listed above; but the information is 

critical for the ium lms team to do bulk upload at the same time and thereby removing user 

duplication and saving time for system start and use on time.   
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INTERNET CONNECTIVITY 
By Dr. P. Sheetekela 

(Manager, Information Communication Technology Services Department) 
 

Introduction 

The IUM Action Plan for administration Work 2018-2020 is also a sub-programme of the 

IUM Strategic Plan 2016-2020. The ICTS department is embarking on implementing time 

response to user issues and further development and collaboration with the Faculty of IT & 

SD in strengthening university graduates industry skills and seek for business cases that will 

generate revenue for IUM. 

 

Areas of Focus for 2019 and beyond 

The focus of the ICTS Department from now should be on the following: Upgrade internet 

speed; IT Inventory - Assign every employee with own computer; Telecommunication 

Services; IT Helpdesk; Website and Graphic designing; Software updates and development; 

Computer labs and; establishing New systems. 

 

ICTS Responsibilities 

 Develops and operates a network to support effective communication and 

collaboration. 

 Develops tools to collect, store, manage, secure and distribute data for decision 

making about strategic, financial and operational issues. 

 Protects the IT infrastructure and corporate data against attacks from viruses, 

cybercriminals and other threats. 

 Designs, updates and maintains the university website. 

 Provides on-going support to users through a helpdesk or self-service facilities on the 

university intranet. 

 Ensures that the right level of IT resources is available to meet changing levels of 

demand and developments. 

 

Goals 

Based on the university strategic plan, the ICTS Department set to achieve the following 4 

goals:  

a) To improve provision and utilisation of ICT infrastructure and services;  
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b) To promote excellence in ICT Services delivery, competencies and learning 

experiences in collaboration with the Faculty of IT & SD;  

c) To make further improvement to Department Structures, Administration and 

Management; and, 

d) To improve users and customer satisfaction. 

 

 

GOAL 1: Improve provision and utilisation of ICT infrastructure and services 

Main Activities: 

 Upgrade the old physical IT equipment; 

 Increase data processing, computing, storage and network facilities; 

 Provide computers to laboratories for students; 

 Provide onsite computers and projectors to lectures halls; 

 Provide training, & demos videos to staff and students on how to use ICT equipment; 

and, 

 Implement network and data security and privacy measures on the digital platforms of 

the IUM. 

 

GOAL 2: Promote excellence in ICT Services delivery, competencies and learning 

experiences in collaboration with other units 

Main Activities: 

 Improve work culture by engaging in partnership and collaboration; 

 Increase participation in commercial projects that will generate revenue; 

 Broaden ICT services delivery to corporate clients (Private and public); 

 Conduct in-house training and participation in technical technology seminars, 

workshops and conferences; and, 

 Collaborate in research activities. 

 

GOAL 3: To make further Improvement to Department Structures, Administration and 

Management 

Main Activities: 

 Improve service delivery, management and balanced workloads; 

 Acquire additional specialists in IT for the ICTS department (help of HR and related 
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executive IUM bodies); 

 To strengthen the department in providing adequate services to staffs and students; 

and, 

 To broaden the ICT service delivery to external stakeholders to generate revenue for 

IUM. 

 

GOAL 4: Improve users and customer satisfaction 

Main Activities: 

 Logging ticket for any issues reported; 

 ICT help desks’ quick response to client queries (Staff and Students); 

 Logging IT equipment for easy access, control & tracking who and where with IT 

inventory form; 

 Provide access students portal and student emails in collaboration with ITS Support 

team; 

 Support BLENDED E-learning platforms; 

 Improve and stabilise the IUM LMS; and, E-Learning and E-Library Platforms in 

collaboration with the ICT Faculty 

 Provide development, testing and training environment for IT students. 

 hardware 

 Improve the digital computing and storage facilities (Servers, Staff and Students); 

 Improve hardware maintenance; and, scheduled checks for maintenance of labs and 

library ICT equipment. 

 Improve response time to user queries.  

 IT helpdesk system installed and can be used to query for help 

 IT personnel that stay behind for the evening classes; 

 ICT equipment left to security officers for Saturday classes; 

 Planned workshop for the staff on how to use the ICT equipment in lecture halls; 

 Procure additional ICT equipment 

 120 Lab computers  

 15 Staff computers 

 35 Lecture hall projectors 

 35 Lecture hall computers 

Other activities that relate to implementation of Cost effective’ software include the 
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following:  

 Use of free open source software; acquire low cost open source software;  

 Use configurable software that meets the university standards; acquire fair 

 Licensed software for applications systems used in IUM and 

 Adopt E-Campus in the implementation stage. 

 

The current software has the following features: 

• SMIS – ITS Integrator 

• Finance – Pastel 

• Human Resource – SAGE VIP 

• IT Helpdesk 

• Active Directory - Samba Sernet Server 

• Staff and students to sit on AD; network 

 

It is necessary to set up intranet in the university network – it was set up but not enabled to 

provide support to users on the final stage. In addition, it is important to facilitate systems and 

platforms for sharing educational and learning materials. The e Wi-Fi internet speed and 

access of Students and Staff (user credentials) should be improved. Limited internet access 

should be provided to IUM Guests (often by request). Finally, efforts should be made to 

improve internet speed to at least 1.0 Gbps IUM LAN; improve inside network speed (limits 

on user side hardware) and; solicit network segmentations by three categories, Students, 

Staffs and Guests. 

 

The following activities have been planned for 2019: 

a) Acquire computing hardware 

b) Acquire storage hardware 

c) Provide additional computers to laboratories and libraries 

d) Implement, test and use the E-Campus ERP solutions for the University 

e) Conduct training on systems users manuals 

f) Collaborate with Faculty of ICT for internship trainings, short courses; 

g) Provide basic training to Academic staffs on how to make full use of ICT 

infrastructure and services 
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h) Conduct weekly checks on operations of ICT equipment (Hardware and Software) 

 

Requirements 

IUM requires additional UPS for full use of new Computing Servers, Storage Servers and 

improved Networking Infrastructure. The ICTS Department needs additional skillful and 

committed team members consisting of professionals in software development. We would 

like to ensure that the university conducts its business processes using ICT solutions that are 

stable, available, reliable, and scalable to changes and implement innovative solutions that 

are cost effective. 
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COURSE DELIVERY VIA BLENDED E-LEARNING 
By Prof. Fred Opali 

(Director, Distance & E-Learning Centre1) 
 

Teaching approaches  

There are three teaching approaches:  

 Face-to-face,  

 online and  

 Blended.  

 

Face to face is the traditional way of teaching where a teacher meets up with students in a 

class to deliver lessons or for learning to take place. Online approach is the approach by 

which a facilitator (teacher) and learners meet online through a technological platform 

(regardless of space and time) for teaching and learning to occur. Blended approach is the one 

that combines both face to face and online approach for teaching and learning to take place.  

 

Direction of IUM regarding teaching approaches  

Universities around the world are moving from the traditional face to face approach to the 

online or blended e-learning approach as it allows them to reach many students anywhere any 

time. IUM is fast moving towards this approach in order not to be left behind. As a result, 

measures are currently being put in place to ensure that the right environment and e-skills of 

staff are fine tuned to enable them move along this new direction. At the moment pilot 

training and implementation is happening in Education faculty and soon, training will be 

rolled out to all other faculties as well.  

 

Call for all to participate  

In view of the trend around the world and the path being taken by IUM, this call is made to 

all to join in the training and implementation in preparation for a wider blended e-learning 

approach to course delivery at IUM. 

 

 

 

 
                                                             
1 Presentation by Mr Martin Ujakpa, Dean, ICT Faculty. 
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INTER-CAMPUS COMMUNICATION 
By Prof. Oladele O. Arowolo 
(PVC, Academic & Research) 

 
 

IUM Family 

IUM is located in different campuses across Namibia as follows: 

a. Dorado Park, Windhoek (including City Branch, Windhoek); 

b. Ongwediva Campus, Ongwediva; 

c. Coastal Campus, Walvis Bay (including Swakopmund Research & Consultancy Centre, 

Swakopmund); and 

d. Nkurenkuru Campus, Nkurenkuru 

 

Harmonisation of programmes 

Although there are four campuses, the programmes are the same. In order to effectively 

harmonise the programmes across campuses, communication is key. While each campus has 

its established lines of communication, effective inter-campus communication is needed for 

smooth overall programme management. 

 

For the overall management, Dorado Campus is the main campus from where policies and 

programmes originate. While the Vice-Chancellor provides the overall policy directive and 

programme management from Dorado Campus, the satellite campuses are coordinated by the 

Senior Campus Coordinator, located at the Ongwediva Campus, supported by the Campus 

Coordinators at Coastal, and Nkurenkuru campuses. 

 

Administration of the programmes 

All the academic programmes being offered at IUM are administered in faculties and centres 

as follows: 

 Faculty of Business Administration 

 Faculty of Strategic Management and Leadership 

 Faculty of Information and Communication Technology 

 Faculty of Tourism, Travel, Hospitality and Events Management 

 Faculty of Health and Social Sciences 

 Faculty of Education 

 Centre for Improved Institutional Performance 
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 Distance and e-Learning Centre 

 School of Postgraduate Studies 

Ideal Lines of Communication from the Main Campus 

Ideally, as represented in Figure 1, each Faculty/Centre should be duplicated at all the 

satellite campuses, headed by designated officials representing the Dean. Similarly, each 

satellite campus should have the Faculty’s Departments in place so that there are clear lines 

of communication from the Dean and HoD at Dorado Campus with the counterparts at each 

campus. 

Fig. 1 Model communication lines for IUM 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

By: O.O. Arowolo (2019) 

Table 1: Communication channels in ICT Faculty 2019 

DEAN 

Main 

Campus 

Academic 

Head 
HoD 1 

HoD 2 

HoD 3 

Cc: Snr. Director: Campus 

Coordination 

Dean’s Rep. 
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 Dean 

 

ICT 

Ongwediva Nkurenkuru Coastal 

Head of Academics: 

Sakaria Iyambo     

    Lyagwana  

(s.iyambo@ium.edu.na 

Head of Academics: 

Victoria Hakandume  

v.hakandume@ium.edu.na) 

 

x 

Dean’s Rep:  

Joshua Mwenya     

j.mwenya@ium.edu.na 

Dean’s Rep. :   

Iyaloo Waiganjo:   

.waiganjo@ium.edu.na 

Dean’s Rep.:  

Joseph Ilong  

j.long@ium.edu.na  

or      

j.ilonga@ium.edu.na 

 

Table 2: Communication channels in the Faculty of Strategic Management & 

Leadership 2019 

Dean 

Strategic 

Management & 

Leadership 

 

Ongwendiva Nkurwenkuru Coastal 

Mr H. Useb 

h.useb@ium.edu.na 

Mr Moses Waiganjo 

m.wainganjo@ium.edu.na 

Ms Lucia Bundje ( 

HR Department) 

l.bundje@iumedu,na 

 

x 

 

x 

Ms C. Kaoti (MM 

Department) 

    

c.kaoti@ium.edu.na 

 

Table 3: Communication channels in the Faculty of Business Administration 2019 

 

 

 

 

 

Dean 

Business 

Ongwendiva Nkurwenkuru Coastal 

1. Mr S. Iyambo  

Head Academic 

s.iyambo@ium.edu.n

a 

0812600009 

1. Ms V Hakandume 

(Head) 

v.hakandume@ium.edu.

na 

0818047598 

1. Mr F. Mwandingi 

(Head) 

f.mwandingi@ium.edu.

na 

0816556880 

2. Mr H. Useb (BA  2. Mr S. Simone (BA 2. Ms C. Kaoti (BA 
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Administratio

n 

Dean’s 

Representative)  

h.useb@ium.edu.na 

0813152517 

representative) 

s.simone@ium.edu.na 

0816097678 

representative) 

c.kaoti@ium.edu.na 

0816116902 

3. Alleta Simpson 

(HoD) 

a.simpson@ium.edu.

na 

081 618 1417 

065 230145/149 

Moses Waiganjo 

m.waiganjo@ium.eud.na 

066 264500/264957 

081 684 0824 

Paulina Shifeta 

p.shifeta@ium.edu.na 

064 206647 

081 382 3381 

 

Table 4: Communication channels in the Faculty of Health & Social Sciences 2019 

 Dean,  

Health &  

Social   

Sciences  

Ongwendiva Nkurwenkuru Coastal 

HIV/AIDS 

management:   

Mr G Mungeli    

Cell no 081 379 8044 

 

x 

 

x 

 

x 

 

x 

 

x 

 

Table 5: Communication channels in the Faculty of Education 2019 

Education  

Dean  

Ongwendiva Nkurwenkuru Coastal 

Mr E. Sheya - 

Email:  

e.sheya@ium.edu.na  

Cell: 0812517365  

Mr S. Iyambo- Email: 

s.iyambo@ium.edu.na  

Cell: 0812600009 

Mr F. Mwandingi Email: 

f.mwandingi@ium.edu.na     

Cell: 0811486387 

 

x 

 

x 

 

x 

 

Table 6: Communication channels in THEM Faculty 2019 
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Dean,  

Tourism, 

Hospitality &  

Events  

Management  

Ongwendiva Nkurwenkuru Coastal 

Faculty REP  GR 

Ngelenge 

r.ngelenge@ium.edu.na 

081 202 4585 

 

x 

Faculty REP  L. 

Mbahepa 

l.mbahepa@ium.edu.na    

081 760 3658 

 

x 

 

x 

 

x 

 

Table 7: Communication channels in the Department of Mathematics and Economics 

2019 

Campus 

 

Mathematics and 

Quantitative 

methods/statistics 

subjects 

All Economic 

related subjects 

All 

Mathematics of 

Education 

subjects across 

all levels 

All Economics 

Education 

subjects  across 

all levels 

Nkurenkuru Ms Selma Mulunga 

(s.mulunga@ium.edu.n

a) 

Mr Sidney 

Simone 

(s.simone@ium.e

du.na) 

Ms Aina 

Hausiku (PART 

TIME) 

(mkainna@gmai

l.com) 

Mr Richard 

Ntelamo 

(r.ntelamo@ium.e

du.na) 

Ongwediva Mr Victor George   Mr Monica 

(v.nambundunga

@ium.edu.na) 

Ms Saara 

Uutoni 

(uutonisaara2@

gmail.com) 

Mr Useb 

(h.useb@ium.edu.

na) 

Walvis Bay Ms Fredika Absalom 

(f.absalom@ium.edu.n

a) 

Ms Joyce Masiye 

(j.masiye@ium.ed

u.na) 

Ms Fredika 

Absalom 

(f.absalom@ium

.edu.na) 

Ms Joyce Masiye 

(j.masiye@ium.ed

u.na) 

Windhoek Ms Rosalia 

Mwaludilange 

(r.mwalundilange@iu

m.edu.na) 

Ms Blessing 

Tafirenyika 

(b.musariri@ium.

edu.na) 

Mr Anthony 

Adeyanju 

(a.adeyanju@iu

m.edu.na) 

Dr  Akpo 

(s.akpo@ium.edu.

na) 
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Inter-campus communication is encouraged using email, telephone or post. Any or a 

combination of any of the means of communication should be used in reaching out to 

colleagues across the campuses. 

Effective communication is a two-way process, involving the sender and recipient. It is 

necessary to make information available in a timely fashion; but it obligatory for the recipient 

to acknowledge the information received and, if necessary, indicate what action is being 

taken. 
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COMMUNICATION BETWEEN PART-TIME AND FULL-TIME LECTURERS 
By Ms. A. Ndeunyema 

(Dean, Faculty of Education) 
 

In the Faculty of Education, just like the rest of the University, communication between 

students, Lecturers and Management is a two-way traffic. 

 

Top Management 

                                                   

Dean of Faculty 

                                                  

HOD 

                                                   

Part Time and Full Time Lecturers 

                                                   

Students 

 

Dean of Faculty 

 He/she is the overall accountable officer for the Faculty.  

 He/she communicates with the HODs directly. 

 Only HODs report to him/her in the same manner.  

 He/she reports to the office of the PVC AR. 

 He/she may have approach the office of the VC if there is evidence that the office of 

the PVC AR has taken too long to attend an urgent issue.  

 

Head of Department  

The HOD has the overall responsibility for the department, he/she can communicate directly 

with the lecturers under him/her and Lecturers report to the HoD directly.  The HOD reports 

to the Dean of the Faculty.   

•The HOD may only approach the PVC AR office if there is evidence that the issue raised 

with the Dean’s office had not been attended to as required. 
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Lecturer Part time and Full time:  

•The lecturer has direct contact with and duty of care for the students he/she is lecturing. 

He/she receives concerns from his/her students for immediate action, and often in 

consultation with the HoD.  

 •The lecturer may only approach the Dean if there is evidence that the HOD has not made 

any effort to solve the issue brought to his/her attention 

 

Students:  

A student may raise his/hers’ concern to the Lecturer/s teaching the student, Dean of students 

and SRC office. A student may only approach the HOD or any other office, if there is 

evidence that the relevant office has failed to attend to the raised concern. 

 

2. Communication strategies within the Faculty 

 

• Faculty Administrator is a key communicator 

• Group mail is being created for both full time and part time lecturers 

• The administrator has cell-phone numbers for all the faculty staff members 

• WhatsApp group for all the faculty staff have been created 

• Communication is done through SMS, Emails and WhatsApp 

• Faculty Staff development training is conducted for both full and part time lecturers  

• Course outlines are being distributed by the Faculty Administrator through the HODs 

and Dean 

• Allocation of exam setting, research supervision etc. is done by the HODs 

• Part time submit their claims to be signed by the HOD and Dean end of the month 

• Part time Staff submit the monthly progress report per month to monitor teaching and 

learning progress together with their claims 

• Please see template below 
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Faculty of Education  

Part -Time Lecturer’s Monthly Progress Records 

(To be submitted together with a monthly claim) 

 

Name of the Lecturer ___________________________________             

Month_____________________  

Campus____________________________________                                 

Year__________________________ 

Name of the Subject/s Code Topic/s covered and type of 

assessment given during the month  

Assessment completed /in 

progress 

 

 

 

 

 

 

 

 

 

  1 2 3 4 5 6 

 

    

 

___________________________________                 

Signature of a Part- Time Lecturer     

 

 

___________________________________                

______________________________________ 

Signature/s of Class Rep/s     Signature of HoD/Dean 
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QUALITY ASSURANCE AND THE NQA PROCESS 
By Ms. Esther Nuuyoma 

(Senior Quality Assurance Officer) 
 

1. NQA Functions 

The NQA is an independent body which recognises the equivalences between the different 

education and training pathways available to Namibians. The NQA has the following 

legislative obligations: 1) checking the quality of institutions, 2) checking the quality of 

teaching, learning, and assessment, 3) checking the value of qualifications from other 

countries, 4) providing  advice and information regarding qualifications and 5) registration of 

qualifications and unit standards on the NQF. 

 

2. National Qualifications Framework (NQF) 

NQF is a National System that organises quality assured qualifications and unit standards in a 

way that is easy to understand. The NQF promotes mobility and transfer of credits between 

institutions and countries. The system is based on outcomes – what people know and can do 

after learning. Outcomes of the whole qualification as well as the outcomes of respective 

courses are aligned, based on the 10 NQF level descriptors. 

 

3. The Framework 

The NQF consists of 10 levels each defined by a set of descriptors as described in Annexure 

A of the NQF Regulations.  The NQF consists of qualifications duly recognised by the NQA 

as being of registration quality and that meet the criteria for any one of the following 

qualification types as defined and elaborated in Annexure C of the NQF Regulations: a) 

Certificates; b) Diplomas; c) Bachelor degrees; d) Bachelor Honours degrees; e) Professional 

Bachelor degrees; (f) Masters degrees; and g) Doctoral degrees. 
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4). NQF Credits 

The quantum of learning recognised through qualifications and unit standards registered on 

the NQF shall be measured in terms of NQF credits where one credit equates to 10 hours of 

notional learning time which is inclusive of directed and self-directed learning and 

assessment. 

 

5. Review Process 

A review for a qualification is a planned process undertaken regularly to ensure that the 

qualifications registered on the NQF still remain fit for the intended purpose. Reviewed 

qualifications must meet the same quality criteria as new qualifications if they are to be re-

registered. A review may result in the qualifications being re-registered on the NQF in their 

existing or amended form, withdrawn from the NQF as no longer being available or valid for 

certification or replaced by a completely new qualification. 

 

6. Need for Review 

Qualifications must be regularly reviewed (within five years of each period of registration). 

Qualifications are reviewed for the following reasons: 

 the qualification having reached its scheduled review date; 

  identified duplication of qualification(s) registered on the NQF;  

 changes in the market and/or technology; 

 changes in legislation or government policy; 

 lack of use of a particular qualification(s);  

 on request by qualification developer, accredited training provider(s), and/or by 

affected stakeholder(s); or  

 institutional policy guiding the review of programmes  and resultant qualifications or 

depending on the nature of programme; and  

 other developments that may warrant a review. 
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7. Stakeholders Engagement 

Prior to the review of a qualification(s), a full consultation with the industry, users and all the 

relevant stakeholders is required. Developing qualifications is an activity that sits firmly as a 

responsibility of the industry or profession that requires such qualifications for formal 

recognition and/or selection purposes. Where a provider institution wishes to develop a 

qualification, it should ensure that the qualification will be accepted by industry or the 

professions for any entry purposes. Relevant stakeholders and users of the qualification 

should give their support, preferably endorsement, to the registration of the qualification. 
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TIME FACTOR AND EXAMINATION MODERATION PROCESS 
By Ms. P. Neiss 

(Director: ITS & Examinations Management) 
 

Moderation 

The process of scrutiny of set examination question papers and marked answer scripts. 

 

Why do we need to Moderate Question Papers? 

To ensure error-free standard assessment; 

To ensure and maintain high standards of assessments; 

To ensure transparency of the process; 

To ensure that assessment criteria have been applied consistently across the board 

by ensuring that an assessment outcome (e.g. mark and / or grade) is fair, valid and reliable; 

Moderation of assessments is a crucial requirement from the regulatory body, NQA.  

 

Types of Moderation 

Internal Moderation: involves all the exam question papers and marked answer scripts, and 

is carried out by internal Subject Experts. 

 

External Moderation:  involves Final year exam question papers and marked answer scripts; 

and is carried out by External Subject Experts. Similarly, external moderation is done for 

Course outline; Exam Question Paper with Memo / Marking Guide and; Marked answer 

scripts with Memo / Marking Guide. 

 

Important Datelines 

29 August – Submission of question papers for External Moderation 

30 September – Submission of final question papers after Internal and External Moderation 

1 October – Submission of final CA Marks 
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Checklist for setting Examination Papers  

 

Subject:             Subject code (s):  

Duration of paper:   Three (3) hours     Marks: 100  

Exam Type:  Normal Exams    Suppl. /Late Final /Special Exam           (tick one) 

Examiner:            Date:   

Moderator:       Date:  

 

# 

 

CRITERIA 

Tick (√) 

Lecturer(s) 

/ Co-

ordinator 

Internal 

Moderato

r 

HO

D 

DEA

N 

1 Accurate and comprehensive cover page 

information provided, e.g. Correct IUM logo, 

Subject name, Subject code, date, examiner, 

Internal moderator, Candidate instructions, total 

pages of question paper, duration, Total marks 

        

2 Marks per question are indicated and correlate to 

those on the question paper 

        

3 Indicate all the Subject codes if the subject has 

more than one subject code or in the event of 

equivalence 

        

4 Instructions are clear and comprehensive, e.g. total 

of compulsory questions 

        

5 Well-balanced distribution of the topics in the 

syllabus is presented in the paper 

        

6 Marks per question and section are indicated         

7 Clear criteria are set for marking         

8 It is clearly indicated how the marks are allocated 

within each question 

        

9 Acceptance of other relevant answers is indicated         
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10 The number of marking ticks correlates with the 

marks given 

        

11 The allocation  of marks to each question is 

appropriate to its difficulty 

        

12 The grammar, punctuation and spelling are correct         

13 The language  used is clear and unambiguous for 

the level involved 

        

14 Page numbers are indicated.  USE 1 of … page 

numbering format  

        

15 Paper follows the assessment objectives set in the 

syllabus 

        

16 The marks of  the paper add up to the total number 

allocated for both question paper and 

memorandum 

        

17 Questions do not  contain gender, cultural or 

religious bias 

        

18 Font Ariel, size 12 is to be used throughout         

19 Line spacing of 1.5 is used throughout         

 

 

Name of Examiner Signature Date Date Forwarded 

 

 

Comments: 

 

 

 

 

 

 

   

Internal Moderator Signature Date Received Date Forwarded 

 

 

Comments: 
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Head of Department Signature Date Received Date Forwarded 

 

 

Comments: 

 

 

   

 

 

   

Dean Signature Date Received Date Forwarded 
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STAFF/STUDENT RELATIONS 
By Dr. Hendrina Udjombala 

(Director: Student & Customer Liaison) 
 

Student and Customer Liaison Directorate (SCL) 

The directorate provides support and guidance towards the achievement of the values, 

mission and policies of the university. The directorate is mainly responsible for student 

queries through a dedicated student support platform and call centre while responding timely 

to the dissemination of up to date information to avert negative publicity to the university. 

The directorate is also tasked with the responsibility of issuing outstanding qualifications. 

 

Through the directorates efforts students are provided with support services, relevant and 

timely information with regards to essential services such as finances, student activities, 

admissions, registration, counselling, available health services as well as accommodation.  

 

  The customer cantered approach to servicing our students and stakeholders is aimed at 

providing guidance towards the achievement of the IUM values that speak to for a university 

that is dedicated to its people’s future which include: 

  Commitment  

  Professionalism  

  Relevance  

  Intensity  

  Excellence  

  Innovativeness 
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Customer service aspect at IUM  

Customer service is the overall experience that is delivered to students and all other relevant 

stakeholders of the university. Customer service is the promises we make and the ability to 

keep those promises and it revolves around efforts made towards exceeding student 

expectations.  

 

In order to consistently exceed our students’ expectations, we need to recognise that every 

aspect of the university has an impact on student services and their experience here at IUM. 

regardless whether one calls students “customers” And in order to achieve service excellence 

or not, there are some basic tenets of the customer-service paradigm that could and probably 

should be of focus which include: 

 Treating students with dignity and respect. This is also regarded as a basic human 

necessity and right. 

 Giving students clear directions on how to solve their problems. Students should not 

be given the run-around or be sent on a wild goose chase all over campus trying to 

find the answers to simple questions. 

 Being responsive to students and their parents. Being true to your word means a lot to 

students and their families. 

 Giving timely answers to students’ questions and regular feedback on their progress. 

 The success of IUM is dependent upon providing high-quality service to students. 

And employees should be made to recognise the importance of excellent service.  

 Employees need to be reminded that every single one of them, regardless of their 

level of interaction with students, their conducts creates a ripple effect since 

everything is woven together in the institution, and students deserve to receive 

assistance to meet their legitimate needs. 

 When it comes to experiencing service satisfaction, perception is reality in the minds 

of every student. It is important to understand the student in order to deliver service in 

a manner that is perceived to be satisfying to the student. 

 Each student is unique, thus it is important to understand the unique qualities of each 

student in order to provide service that meets their individual needs. 
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 Employees should follow a variation of the Golden Rule by treating students the way 

that they would want their son or daughter to be treated. 

 It is hard to recover from a mistake, so when it comes to service to students every 

effort should be made to do it right the first time. 

 There is a need to solicit feedback from students at all times and then listen, especially 

when students are disgruntled. And that feedback can be used to improve areas that 

need improvement. 

 

Service delivery policies & procedures 

Customer service should be regarded as an attitude that each and every employee should 

have. It is a culture that IUM should work towards promoting through its policies and 

procedures. The report presentation highlights the need for developing the following: 

  Documented service standards and operating procedures  

  Continuous employee training on customer service and standards. 

  Enshrining the values ,mission and objectives of IUM in all its operations towards 

customer centric services  

  Harmonising communication and standards across the IUM campuses  
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INTERNSHIP MANAGEMENT 
By Dr. H. Ndemuweda 

(Dean of Students) 
 

1. Significance and objectives of internship  

Internship is a National Qualifications Authority (NQA) partial requirement for students to be 

awarded a degree qualification. The program is designed for students to gain practical 

experience in a work-based environment where they are assisted to integrate theory learned in 

class with practice. The program assists students to broaden their career field knowledge and 

provides them with an exposure to the labour market.  

 

2. Management of internship at IUM 

The management of internship at IUM is governed by the Work Integrated Learning and 

Internship (WIL-I) Policy, also referred to as Internship Policy. It is a comprehensive policy 

that provides guidelines for integrating internship into the curriculum. In so doing, it makes 

education and training more meaningful and effective as it enhances the student’s skills and 

chances of employability in a knowledgeable economy. 

 

The IUM Internship Policy is complemented by its programme. The internship program at 

IUM is managed under the leadership of PVC for Academic and Research. The Internship 

Program Committee constitutes of the PVC-AR, all Deans of Faculties, the Dean of Students 

(Coordinator), Quality Assurance Department, and Student Representative Council 

(Academic Affairs). 

 

The main task of the Internship Committee is to sign agreements and the memoranda of 

understanding between IUM and host institutions. The duration of internship differ from 

faculty to faculty, depending on the curriculum demand. The committee can identify host 

institutions but students are also at liberty to choose where they would like to do their 

internship, depending on personal likes and availability of opportunities.  

 

3. Implementation of the Internship Program 

The Internship Committee signs the individual student contract forms and supplies the 

Faculty-specific evaluation forms to students. The university is expected to respect the 

autonomy and uniqueness of host institutions by not interfering in their daily activities.  
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Although remuneration is not compulsory, it is however; recommended for host institutions 

to support the students with the little they can afford to be able to cater for their daily needs. 

Students need to be given an orientation before they go to host institutions regarding 

expectations, professional behaviour and ethical standards at workplace. Coordination 

between the host institutions and internship coordinator or faculties at IUM has to be 

maintained.  

 

MTC National Internship Program 

The Office of the Deans of Students (ODS) is administering the program by guiding students 

on how to apply and submit relevant documents. The MTC launch event at NIPAM was 

witnessed by the ODS, SCL Office, Marketing and Information department and a group of 30 

students.  

 

Initially, 46 students from IUM were selected by different companies through MTC 

internship program. Many students have started early July with internship at different 

companies and institutions and their contract forms were signed. Due to the demand of their 

curricula, IUM students have been sent on internship for the period of two (2) months so that 

many students can benefit from the program.  

 

The ODS with the assistance of the Dean of Faculties, is trying to create a database record of 

intern students to avoid duplication in the future. The ODS recommends the replacement of 

students who declined the internship offer and requests for the postponement for those who 

could not start internship on time. It also responds to the requests made to submit student 

CVs to companies and institutions coming forward to assist either through the MTC program, 

the newly joined ones, or the independent voluntary ones such as Nanny Agency, 

MultiChoice and CRAN. The target groups are the third and fourth year students.   

 

4. Challenges 

Two main challenges have been identified in the implementation of the Internship Program. 

Firstly, it has been observed that there are not enough internship positions for the students. 

The IUM, as well as the students are finding it difficult to find internship placements for all 

the students. It is likely that the number of students has increased beyond what the host 

institutions can take in.  
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Secondly are the poor academic results of many students. Coupled with defective CV and 

poor application writing skills, many students fail to market themselves properly causing 

them to be incompetent and unqualified for the selection process. This competition 

mechanism results in the incapability of some students to secure placement opportunities at 

host institutions.  

 

5. The way forward 

Several proposals have been brought forward to alleviate the situation. Firstly, all faculties 

are expected to design or initiate case study projects as internship alternatives for students 

who fail to secure internship places. Secondly, the faculties are expected to operate their 

respective simulation rooms (if the facilities are available) so that they can assist with student 

exposure to real working environment. Thirdly, all faculties have been advised to plan 

workshops and other platforms for assisting students with academic writing and interview 

skills. The last proposal suggests that IUM should make the intake of student for internship as 

one of its requirements with her suppliers and stakeholders.   
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PROJECTING THE GOOD IMAGE OF IUM 
By Mr. G. Munyama 

(Director: Marketing, Communications & Public Relations) 
 

Objectives 

The Marketing, Communication and Stakeholders Engagement Department, is tasked with, 

inter alia, enhancing the University’s corporate image. This is a vital component to the 

University’s prospect as it is crucial especially in student’s enrolment, attracting highly 

qualified and competent staff as well as to attract funding for research and innovation.  

 

The Department is also tasked to protect and promote the IUM’s corporate brand through 

strategic Institutional identity positioning, strategic importance acquisitioning, shield 

(protect) against negativism towards the university’s good name as well as to  mentally 

entrench positively, IUM’s name and mission on members of Society. In other words, the 

Department carries the heavy responsibility of protecting the reputation of the University and 

to impact a positive image upon members of the broader society towards it.  

 

In summary therefore, the  Departmental Strategic Objectives are to develop and implement 

the University’s marketing and communication strategies; organise external communication 

activities so as to yield quality internal and external messages that are consistent with IUM’s 

mission; ensure strategic positioning of the University both locally and internationally; 

maximise opportunities to enhance IUM’s  visibility and its good story; ensure that  all 

information is in line  with the university mission and follows design and IUM’s style 

standards, eliminate errors and miscommunication; ensure that the university is painted in a 

favourable manner at all times; ensure that the image of the brand is protected and maintains 

a high reputation; ensure that information is disseminated effectively and accurately as well 

as to eliminate risks of damage to the corporate image of the university. 

 

Strategies 

In communicating its messages, the department engages the public at large, stakeholders, 

potential students (in and out of schools), parents/guardians, employers, current IUM and 

other University’ students  through various platforms such as print, electronic and social 

media. 
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In order to successfully achieve its objectives the department complements its marketing and 

promotional strategies with corporate branding.  

Corporate branding is done through publications, signage or visual elements. The 

components of  the University’s branding visuals are, IUM Name (identity by legal 

registration ), IUM  Identity (slogan, corporate colours, logo, graphical identity) , IUM  

Logo (Globe symbol encircled by words; “International University of Management – 

Knowledge – Discipline - Namibia”, sided on its right by the bolded University name “IUM” 

& underlined and with words: “Hub for Management Science and Information Technology” 

under it), IUM  Motto: (“Global Hub for Management Science and Information Technology” 

), IUM Slogan: ( “A University dedicated to its peoples future”) IUM Colours: ( 7 colours: 

maroon, navy blue,  grey, light grey, red, green, yellow).The colours are regulated by 

designated codes that are provided by the Department of IT in case of print on documents or 

on  any material such as cloth. 

 

Another Marketing Instruments to promote the prominence of the university to prospective 

students and other stakeholder are advertising, promotion of school relations, school visits 

and inbound school visits, student recruitment events, promotional material, online marketing 

and corporate events/functions (sponsorship, expos, and career fairs). 

 

Effective external and internal communication methods, is another tool that the department 

uses. This involves media releases, university publications (for example, calendars, university 

magazine, brochures, diaries, IUM profile, Internal and external news bulletin). 

 

Recently the Department has strongly embraced the use of non-traditional marketing and 

communication methods (Social media i.e. Twitter, Facebook, Instagram, You Tube, linked 

In) as an effective communication tool. Generally, the use of social media is a growing trend 

that has proven to bring in substantial and immeasurable benefits. This method has a limitless 

reach on both national and international platforms. Similarly, it highly improves the 

simultaneous university/student, student/lecturer as well as university/student/lecturer 

interaction and hence boosts the University’s presence and marketing and communication 

capacity across the globe conveniently, rapidly and at a minimal cost. 
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Annex 1: ACADEMIC STAFF WORKSHOP ON POLICIES AND COMPLIANCE 

Date: Thursday 11 July 2019 

Venue: Big Hall, Chancery Building 

 

WORKSHOP TIME TABLE 

 

Programme Moderator: Prof. O.O. Arowolo (PVC/AR) 

 

Time Activity Action by 

08:00 -08:30 Registration All 

08:30 – 

08:35 

Opening Prof. K. Mchombu 

08:35 – 

08:40 

Adoption of the Workshop Time Table All 

08:40 – 

08:50 

Managing the system Prof. E. Taylor 

08:50 – 

09:00 

Discussion All 

09:00 – 

09:10 

Induction & Job description  Mr. S. !Naruseb 

09:10 – 

09:20 

Discussion All 

09:20 – 

09:30 

Staff and Student Disciplinary Policy Mrs. J. Kamati 

09:30 – 

09:40 

Discussion All 

09:40 – 

09:50 

Work loads of lecturers & the Time Table Mr. A. Nashilundo 

09:50 – 

10:00 

Discussion All 

10:00 – 

10:10 

Coffee Break All 
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10:10 – 

10:20 

Courses, course materials and course delivery Mr. M. Ujakpa 

10:20 – 

10:30 

Discussion All 

10:30 – 

10:40 

Internet connectivity Dr. P. Sheetekela 

10:40 – 

10:40 

Discussion All 

10:50 – 

11:00 

Course delivery via Blended E-Learning Prof. Fred Opali  

11:00 - 11:10 Discussion All 

11:00 - 11:10 Inter-campus communication Prof. O.O. Arowolo 

11:10 – 

11:20 

Discussion All 

11:20 – 

11:30 

Communication between part-time and full-time 

lecturers 

Ms. A. Ndeunyema 

11:30 – 

11:40 

Discussion All 

11:40 – 

11:50 

Quality assurance and the NQA process Dr. D. Makuwa 

11:50 – 

12:00 

Discussion All 

12:00 – 

12:10 

Exam Quality – NQF level  & Bloom’s Taxonomy Dr. S. 

Tshiningayamwe 

12:10 – 

12:20 

Discussion All 

12:20 – 

12:30 

Time factor and Exam moderation process Ms. Petsy Neiss 

12:30 -  

12:40 

Discussion All 

12:30 -  

12:40 

Students/Staff relations Dr. H. Undjomala 

12:40 -  Discussion All 
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13:00 

13:00 – 

14:00 

Lunch Break All 

14:00 -  

14:10 

Internship management Dr. H. Ndemuweda 

14:10 – 

14:20 

Discussion All 

14:20 – 

14:30 

Projecting the good image of IUM Mr. G. Munyama 

14:30 – 

14:40 

Discussion All 

14:40 -  

16:00 

Consideration of Workshop 

Resolutions/Recommendations 

All 

16:00 – 

16:05 

Closing & Thanks PVC/AR 
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Annex 2: Attendance Register of Participants 

Academic Staff Workshop on Policies and Compliance (11 July 2019) 

1. Prof. K. Mchombu 

2. Prof. E. Taylor 

3. Prof. O. O. Arowolo (Convener) 

4. Dr. A. Kloppers 

5. Ms. P. Shigweda 

6. Mr. A. Nashilundo 

7. Dr. P. Sheetekela 

8. Dr. S. Tshiningayamwe 

9. Ms.  P. Neiss 

10. Dr. H. Udjombala 

11. Mr. P. I. Ilukena 

12. Mr. S. Belhadri 

13. Ms. M. Nyambe 

14. Mr. J. K. George 

15. Mr. L. Gawanab 

16. Mr. L. Pieters 

17. Ms. M. Pieper 

18. Mr. A. Adeyanju 

19. Ms. D. Du Plessis 

20. Ms. E. Venter 

21. Dr. J. Kloppers 

22. Dr. V. N. Sazita 

23. Prof. A. Van Dyk 

24. Ms. Z. Gontes 

25. Mr. S. !Naruseb 

26. Mr. A. Stephanus 

27. Mr. L. Efraim 

28. Dr. G. Kavari 

29. Mr. M. Ujakpa 

30. Mr. O. Chimhangwa 

40. Mr. S. Nyalungwe 

41. Mr. A. Nkrumah 

42. Dr. F. Nanyeni-Kanyemba 

43. Ms. C. Museta 

44. Ms. M. Simataa 

45. Ms. S. N. Ithindi 

46. Ms. R. K. Mwalundilange 

47. Ms. N. M. Uushini-Kagola 

48. Ms. V. Lazarus 

49. Ms. M. Ziezo 

50. Ms. M. Hweka 

51. Mr. T. Sheepo 

52. Ms. I. N. Haiduwa 

53. Dr. A. K. Shopati 

54. Mr. J. Iikela 

55. Ms. E. N. Mushaki 

56. Mr. J. C. Muringi 

57. Dr. K. Iguna 

58. Ms. A. V. Apata 

59. Ms. A. Ndeuyema 

60. Mr. O. Angula 

61. Ms. J. Van Wyk 

62. Ms. F. N. Immanuel 

63. Ms. G. Rukanda 

64. Ms. N. Laina 

65. Ms. M. Jordan 

66. Ms. F. Hamutoko 

67. Mr. E. Semango 

68. Ms. E. Kamati 

69. Ms. R. Eegunjobi 
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31. Ms. E. Nuuyoma 

32. Ms. J. Kazongari 

33. Mr. P. N. Haukongo 

34. Ms. L-N. Katoma 

35. Ms. T. N. Nakale 

36. Ms. B. Tafirenyika 

37. Ms. H. Hakweenda 

38. Ms. V. Ndemuweda 

39. Mr. M. Mbudje 

70. Ms. E. Mushelenga 

71. Ms. R. A. Gertze 

72. Mr. L. Efraim 

73. Ms. E. Petrus 

74. Mr. S. D. Lyatumba 

75. Ms. B. K. Tjejamba 

76. Ms. P. Wilson  

 


